
From produce stands and garden 
centers to restaurants and pumpkin 
patches, Alabama has a lot to offer 
shoppers who want to support local 
farmers. Sweet Grown Alabama 
helps you reach these consumers 
by creating awareness of, and 
increasing demand for, Alabama 
products. This focused public 
relations and advertising program 
touches every aspect of the supply 
chain and creates a unifi ed brand for 
Alabama agriculture and forestry. 

For More Information, And To Apply, Visit:

SweetGrownAlabama.org

Connecting Alabama Farmers & Families

Farmers
Supporters
Processors
Restaurants
Grocers
Agritourism
& More
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Questions?
Ellie Watson

Ellie@SweetGrownAlabama.org
334-399-7748

Incentives:
Licensing rights to use the Sweet Grown Alabama Supporter logo
Your farm or business listed in our searchable online database (if applicable)
Statewide branding through traditional and social media advertising campaigns
Consumer advocacy encouraging local eating and purchasing
E-newsletter with program updates and advertising opportunities 
Future networking and educational event invitations 

Supporters who donate 
$25,000 or more in the 
fi rst year of the Sweet 
Grown Alabama program.

Donate $5,000 or more 
to become a supporter of 
the Sweet Grown Alabama 
program and reap added 
benefi ts above our 
standard membership 
incentives.

Beth Hornsby
Owner

Hornsby Farms
Auburn

“Sweet Grown Alabama to me 
is a way to build community 
around Alabama agriculture.
It allows consumers to connect 
immediately with Alabama-
grown products.”

For More Information, And To Apply, Visit:

SweetGrownAlabama.org

Sweet Grown Alabama Supporters have a desire to 
reach farmers and consumers across the state while 
also improving Alabama’s overall economy.

$25,000+ Level
Opportunity to personalize benefi ts to best support your 
mission and goals.
Benefi ts include company logo on website homepage, 
premier recognition throughout the member recruitment 
process, premier recognition at our Public Kickoff Event (target 
Spring 2020), front table (eight seats) at Farm to Table event, 
and all lower-level benefi ts.

$20,000 Level
Benefi ts include logo recognition at our Public Kickoff Event 
(target Spring 2020), table (eight seats) at Farm to Table event, 
special customized e-blast to our distribution list and all lower-
level benefi ts.

$15,000 Level
Benefi ts include four seats at Farm-to-Table event, company 
feature story in e-newsletter, company logo on trade show 
signage, and all lower-level benefi ts.

$10,000 Level
Benefi ts include two seats at Farm-to-Table event, company 
name and logo on website, banner ad in e-newsletter, and all 
lower-level benefi ts.

$5,000 Level
Benefi ts include one seat at Farm-to-Table event, company 
name on website, square ad in e-newsletter, and social media 
recognition.

Supporting Our State Agricultural Industry


